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Abstract

The research study aims to develop idea marathon instructional model via social cloud to enhance
creative economy thinking. The study was undertaken in five phases: (1) investigating and synthesizing
the idea marathon learning processes via social cloud to enhance creative economy thinking, (2) developing
the idea marathon instructional model via social cloud (IMSC model) to enhance creative economy thinking,
(3) developing idea marathon learning management system (IMLMS) via social cloud, (4) investigating
the results of the application of the mentioned IMSC model, and (5) assessing and certifying the IMSC
model. The samples were 30 undergraduate students, faculty of Fine Arts, Srinakharinwirot University who
were studying in second semester of academic year 2014. The study lasted 10 weeks long. The research
instruments were the IMSC model, IMLMS, creative thinking test, evaluation form of creative economy
product, and IMSC model accreditation form. The data was statistically analyzed by arithmetic mean,
standard deviation, and t-test for dependent samples. The results of the research were as follows: 1) the
IMSC model consisted of objective, model elements, idea marathon learning processes via social cloud,
and cloud technology to promote creative economy product, 2) the idea marathon learning processes
via social cloud comprised of 7 steps: defining the conceptual framework, ideas recoding, ideas drafting,
creation, exchanging and reviewing knowledge, developing the creative economy product, and evaluat-
ing the creative economy product, The posttest score of creative thinking skill of under graduate students
was significantly higher than the pretest score at the level of .05, 3) the quality of creative economy
product of the undergraduate students who studied via the idea marathon instructional model via cloud
social media was at the level of “most”, 5) the correlation between creative thinking and creative economy
product was significantly correlated at the level of .05, and 6) the specialist approved the idea marathon
instructional model via cloud social media and evaluated the appropriateness of the IMSC model at the
level of “most”.

Keywords: idea marathon, social cloud, creative economy, creative thinking, creative economy thinking,
cloud technology
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Figure 1. Idea Marathon Instructional Model via Social Cloud (IMSC model)

to Enhance Creative Economy Thinking
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Table 1. Pre-test and post-test score in creative
thinking skill (n = 30)

Creative X S.D. t Sig.
thinking
Pre-test 11.34 217 -14.60* .000
Post-test 1476  2.48
*p < .05
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Table 2. Evaluation of creative economy product

Creative Economy Product Quality Mean
Knowledge collection 4.57 most
Knowledge application 4.46 much
Create creative product 4.57 most
Intellectual property awareness  4.39 much
Creative product cultural 4.69 most
Social wisdom 4.22 much
Technology and Innovation 4.82 most
total 4.53 most
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Table 3. Correlation between creative thinking and

creative economy product

Correlation r P

Correlation between creative 0.539* .002
thinking and creative economy

product

*p < .05
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